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Drink and drug use amongst
drivers increases every year over
the summer period. In 2026,
there's an additional factor of
the World Cup at play which
could contribute to an increase
in cases of drink and drug
driving.

Safer Roads Greater
Manchester's key aim is to
reduce all KSls (killed or
seriously injured casualties)
across Greater Manchester.

This marketing campaign will
aim to generate behaviour
change in drivers by raising
awareness of the risks and
consequences that drink and
drug driving can cause.

Running throughout the world
cup, this campaign will be highly
targeted to delivered messages
pre and post-match when
drivers will be at greatest risk of
drink/drug driving, including
messages around still being at
risk 'the morning after'.
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Key messages
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Channel plan

Launch End
11 June 2026 19 July
Paid Media
Paid social, Uber Checkout banners, Pub screens
The campaign will be Social Media
promoted through paid’ Content across Safer Roads GM pages
earned and owned Free of charge spaces
channels. Hits Radio, Greatest Hits Radio, Audio Xi, Gaydio
Out of home billboards across Greater Manchester
The campaign period is Stakeholder engagement & PR
11 June — 19 JuIy Toolkits and assets shared with local

authority contacts, bars and pubs
during the first week of the
campaign to promote amplification
of the campaign.




Social Media Support

Reshare our posts on your social
channels to align with our
messaging. Please visit our
channels below:
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https://tfgm.sharefile.com/public/share/web-s3642126aaf4f4232b86ce9ae4e025cb3
https://tfgm.sharefile.com/public/share/web-s3642126aaf4f4232b86ce9ae4e025cb3
https://tfgm.sharefile.com/public/share/web-s3642126aaf4f4232b86ce9ae4e025cb3
https://tfgm.sharefile.com/public/share/web-s3642126aaf4f4232b86ce9ae4e025cb3
https://tfgm.sharefile.com/public/share/web-s3642126aaf4f4232b86ce9ae4e025cb3
https://tfgm.com/safer-roads/drink-drug-drive?utm_source=ubercheckout&utm_medium=display&utm_campaign=safer_roads&utm_content=4d
https://tfgm.com/safer-roads/drink-drug-drive?utm_source=ubercheckout&utm_medium=display&utm_campaign=safer_roads&utm_content=4d

GAME OVER
ASSEtS dan d Drug-driving could

cost you your life

how to support

TACTICAL PLAY

Plan your trip

’

We have a range of assets available that can be ho_me ~ tlon _t
used on social media channels, websites and dl’lnk a“d dr“’e
newsletters. Vision

GREATER
MANCHESTER

If you have any free media spaces that can be
used such as poster sites or web banners, please
get in touch so that we can tailor make assets to il Avnln A

the correct size. s PENALTY pavsion [ pqvision

Drink-drivers will i |
lose their licence

To download our assets, click here EXTRA TIME
You can he over the

drink-drive limit
the next morning
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Thank you
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